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THE VACUUM COFFEE CAN: a 2-edged business tool 


A little more than twenty vears ago 
Canco made the first practical containers 
for vacuum-packing coffee. 

Since that time, the vacuum-packed 
coffee business has increased thirteen 
fold. 

It is easy to see why. 

For the vacuum can brought the in- 
comparable flavor and aroma of roaster- 
fresh coffee to millions who had never 
enjoyed such a pleasure before. 

And this new pleasure in drinking cof- 
fee created a business opportunity for 
roasters who were alert and put their 


coffee in the now-famous vacuum can. 

Local brands became national brands. 
Business increased many times over. And 
as volume multiplied itself, so too did 
profits. 

But roasters using the vacuum can 
found it a business tool with a second 
edge, too. 

For consumer satisfaction expressed 
itself in good will towards the roaster . . . 
loyalty to his brand name... and a high 
reputation throughout the trade. 

Truly, the vacuum can for coffee hears 
out the statement that people who do 


business with Canco profit. 

And why not? At their disposal they 
have both creative research and mechan- 
ical know-how in every phase of the 
packaging business. 

For 46 years American Can Compan) 
has been improving containers and in 
venting new ones. 

And while these achievements mak: 
an impressive list, the point is this: Thes: 
achievements are evidence that we ar 
experts in solving container problem- 


The “Canco” solution will increas: 
your business and your profits. 


American Can Company (canco) NEW YORK + CHICAGO + SAN FRANCISCO 
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PROCESSING 


ag 


In heating and ex- 
tracting tomato 
juice, CRCO units excell 
all others in efficiency, capa- 
city, recovery and sanitation. 
Automatic controls maintain positive 
temperatures and timing and make it 
possible for one operator to handle several 
lines. Get the CRCO Tomato Bulletin No. 
1064 illustrating the modern method of processing 
Tomato Juice. 


HIGH TEMPERATURE UNITS 


A continuous flow unit which pli the plete cycle of pre-heating the 
chopped tomatoes, pasteurizing and cooling the juice to filling temperature. 
Economical in use of steam and water through the exchange of heat between the 
hot, finished juice and the cold chopped tomatoes. The entire cycle is entirely 
automatic and temperatures are maintained at the desired points by thermos- 
tatic controls. Saves time and labor by eliminating the need for retorting. 


VACUUM STEAM UNITS 


\ continuous flow Heat Exchanger which pre- 
heats faster, requires less handling of the product, is more sani- 
tary, heats more constantly and is entirely automatic. «Maintains 
a definite temperature at all times, regardless of the load and 
with no danger of burning-on or scorching. Available in single, 
‘ouble or combination tube models. 


JUICE EXTRACTOR 


A high-speed Extractor which insures up to90% recovery of juice and strips 
pulp from seeds without breaking the husks. No beating or paddling action to 
aerate the product. Capacity up to 60 gallons or more per minute. 


JP PUMPS 


Centrifugal Pumps for liquids, 
semi-liquids and chopped or crushed 
products. Less agitation and aer- 
ation than any other types, 


e ideal method of separating solids 
m liquids. Available in one, two 
bree-deck models, 


OF 


Chisholm-Ryder Company of Pennsylvania Ayars Machine Gompany o 
AN AFFILIATE A SUBSIDIARY 


Meet Us at the Atlantic City Convention, January 16th to 21st, 1948 
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FOR HIGHEST 
EFFICIENCY 


THE NO. 301-36 
SINGLE LITHO 


This Machine 


is precision made for pre- 


cision work. Fitted with auto- 


matic foot controlled back 
gauge with adjustable gauges, 


and automatic adjustable dis- 


appearing side gauge. Will 
trim and slit sheets up to 36” 
perfectly true with litho- 


graphed pattern. Write for 


full details of single and du- 


plex gang slitters. 


For complete specifications write to Roland H. Johnson, Sales Manager, Can Machinery 
Department, Lima—Hamilton Corp., 230 Park Avenue, New York 17, N. Y. 
Chicago Office: 400 West Madison Street, Daily News Building, Chicago, Illinois. 


bven, Owens, Rentschler 6. 


LIMA - HAMILTON ‘CORPORATION 


(Formerly General Machinery Corporation) 
Hamilton, Ohio 
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CANNERS RECEIVE 
CASH REFUNDS 


for every fire prevented in plants insured 
through 


CANNERS EXCHANGE * SUBSCRIBERS 


These Cash Refunds have totaled 


$20,000,000.00 


Average saving on customary Insurance rates 


40% 


40 years of specialized Insurance Service to 
the Canning Industry. 


The Industry's own “insurance at cost’ plan 
has many advantages for acceptable subscribers. 


LANSING B. WARNER INCORPORATED 


CHICAGO 54, ILLINOIS 


Safety - Saving Service 
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An old-fashioned Christmas used to 
mean long hours of cooking drudgery for 
housewives. But today, thanks to mod- 
ern canning, the drudgery is completely 
unnecessary. Mrs. America can really 
enjoy her Christmas festivities knowing 
that without a lot of old-fashioned bother, 
her Christmas dinner will make a hit 
with the whole family. From ‘“‘soup to 
nuts” the best Yuletide delicacies come 
in cans. 

We are proud of our long association 
with the canners of fine foods, proud, too, 
that Continental has always stood for 
only the best in quality and service! 


ANS 


I. Santa is known by different names 
all over the world. In France it’s ‘‘Bon- 
homme Noel’; in England it’s “Santa 
Claus’’;in Germany it’s ‘Kriss Kringle’’; 
and in Holland it’s ‘San Nicolaas.”’ 


2. At your local grocer’s! Modern can- 
ning methods have enabled canners to 
pack succulent, ready-to-eat hams in 
large pear-shaped cans—saving house- 
wives hours of work and worry during 
the holiday season. 


WERS 


3. Many people in Sardinia celebrat« 
Christmas with a feast of wild boar 
These tusked animals are extreme!: 
difficult to catch—so difficult and dar 

gerous, in fact, that the lucky huntc: 
who bags one usually shares the mea: 
with his less fortunate neighbors. 


4. You’re right! They all come in can’! 
The canning industry today boas’ 
more than 400 separate food itei 5 
packed in cans! 


CONTINENTAL Ge CAN COMPANY 


100 East 42nd Street 


New York 17, N. Y. 
THE CANNING TRADE . 
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EDITORIALS 


reservations for the Atlantic City conventions 
—in January, see Calendar of Events, page 21, 
better do so at once. 

The big canning machinery and supplies display, 
at the great Auditorium will open January 16th, and 
you will be there to see it and all the new things which 
these progressive, and aggressive firms have prepared 
for you. This is not to hint that the “Machinery Dis- 
play” is the Convention’s piece de resistance, but there 
is no denying it is a real load-stone, and rightly so, 
particularly in these days when the question of re- 
duced costs of production are in everyone’s mind. De- 
mand for all things foodwise is so strong that it is 
only natural that the producers of these commodities 
feel a little “cockey,” especially as they have seen the 
prediction come true that there would be good demand 
for every can produced—and they can again bank on 
that for 1948—but no food producer with any sense 
would ever forget that competition still remains and 
may once again become serious, not so much from the 
quantities of canned foods turned out as from the in- 
creased number of food products—in other forms— 
now seeking the consumers’ attention. Let no canner 
forget for even a moment that quality controls the 
food market and cannot be tampered with. Continue 
to give them good quality canned foods as you have 
learned to do in recent years and they will stick with 
you; but always competing food products are also 
using this marketing device for their outputs. Not to 
inject a sour note, except for the value of its example, 
recall the mistake made by some new entrants into 
frozen foods who thought they could get away with 
an’ thing in the way of quality. The consuming mar- 
kei is remarkably strong, but it is also very selective. 

ny man or firm tampering with quality to gain a 
mi: ket-price advantage is fooling himself and will 
sui er for it. The present consuming market knows 
ity, and knows that it can get that quality, and 
ju: one can of poor quality can turn that market, at 
lea | for that firm or brand. Don’t ever let your label 
go out over poor quality, and don’t jeapordize your 
go | customer’s brand by letting any off-quality go 
ou’ under his label. This is a matter of honor, for he 
ha to depend upon you to see that only the quality 
he .ought goes out under the labels he furnishes. 

~ OUR JOB—There will be an opportunity this com- 
ing season for both canners and distributors to take 
consuming public fully into their confidence by 
pla nly labeling all canned foods as of the quality 
1 ch the canner knows is in the can. 

\ e hear it said that there are no more standard 
‘ed foods, all are extra-standard or better. Nothing 


-) O IT NOW!—If you have not yet made your hotel 
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worse could happen to canned foods consumption than 
such expressions. These short-sighted sellers can get 
rid of the present stocks of canned foods on that basis, 
but by doing so they are stabbing the canned foods 
market in the back if the quality is not there. Every- 
one, consumer as well as canner, knows that nature 
does not produce all fancy quality in any crop; and 
likewise everyone knows that no grower nor canner 
should attempt to foist on the market run-of-the-field 
quality as extras or fancies. In the vast majority of 
cases the industry does not attempt such cheating. 
But it takes all sorts of men to make a market, and 
too often some of them are in only for the killing they 
can make and get away with. Why does the canner 
sell them when he knows this? Well, they don’t 
usually know it, as the transactions take place, usually, 
after the goods have left their hands. 

The unfortunate thing about canned foods is that 
each can must be bought by the consumer “sight-un- 
seen,” a pig-in-a-poke, because no one can see behind 
the tinned walls. But for that very season every trans- 
action should be on the level, for once fooled the buyer 
does not condemn just that can or that canner, he is 
inclined to condemn all canned foods and all canners. 

This matter is as old as the industry, and let us say 
right here that the present day operations and labeling 
are mainly above reproach, that wonderful progress 
has been made. 

CREDIT DUE—And it should be taken, that the 
canned foods industry has not joined the price pro- 
cession of: get all the tariff will bear, while the getting 
is good. Canned foods rule lower in prices, food values 
considered, and with most items included, which is 
entirely contrary to most other market trends. The 
consuming public is coming to realize this and to ap- 
preciate it, make no mistake. In this the industry is 
acting very wisely. It does not mean that the canners 
are selling without profit, it merely means that canned 
foods are taking only their legitimate profit. This will 
be to their ultimate advantage, for the little housewife, 
learning that canned foods are distributed upon a basis 
very close to former years, i.e., free of the tremendous 
price rise witnessed in almost everything else she has 
to buy, sees this and appreciates it; and the industry 
is helping itself in spreading the use of canned foods 
in a way that will rebound to its benefit in years to 
come, and remain so. 

A man or an industry is entitled to a fair profit 
return upon his energy and particularly in the food 
upon which everyone depends. To repeat what we 
have so often said before “were it not for canned 
foods the little housewife would have to pay very high 
prices for what food she could get,” 
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MODERN 
Twin Reel Grader 


LEWIS QUALITY 
GRADER and WASHER 


Salesmen—Distributors—Dealers—“point with new 
pride” at packs that are processed with FAC Modern 
Machinery. As quality becomes increasingly impor- 
tant, you need the Lewis Quality Grader and Washer 
more than ever. 

It grades peas by the specific gravity principle. Its 
triple-reel discharge arrangement solves one of the 
problems of quality grading—thorough separation of 
peas from the brine, so that it will be suitable for 
re-circulating. 


When you install FMC Canning and Processing Machinery 
you place yourself in the company of the world’s most 
famous food manufacturimg concerns... Select from the 
260-page FMC Catalog Number 800, the most modern 
machinery for processing Peas, Corn, Beans, Tomatoes, 
and Fruits, 


PRESTIGE GOES UP 
wh PLANTS GO 
MODERN 


ane 


MODERN 
Elevator Boot 


Other Modern Pea-Canning Equipment 
Cleaners Cookers Coolers Draining Reels Elevators Fillers 
Tenderometers Hoists Hoppers Hullers Viners Picking Tables 


Retorts Shaker Washers Labelers Casers 


F000 MACHINERY CORPORATION 


Sprague-Sells Division * Hoopeston, Illinois 
BRANCHES: NEW YORK—BALTIMORE—SAN JOSE, CALIFORNIA 


THE CANNING TRADE . December 8, 1947 


— 


ANNER 
/ 
i 
t 
8 


Froduction vs Canned Food Prices 


speaking before the Annual Meeting 
of the Georgia Canners Association this 
week, Carlos Campbell, Secretary of the 
National Canners Association, explained 
the relationship of production to the cost 
of living, and showed how two years of 
record production have resulted in keep- 
ing canned food prices at an attractive 
level to the consumer. 

Addressing the convention, Mr. Camp- 
bell pointed out that increased production 
is the quickest way to bring down the 
high cost of living and reminded that 
when production is stepped-up until the 
supply reaches the level of demand that 
prices will adjust themselves proportion- 
ately. “Proof of the effect of production 
on prices is conclusively demonstrated 
by a study of canning industry opera- 
tions during the past two years,” Mr. 
Campbell explained. ‘“Canners went all- 
out for production during 1946 and ’47, 
despite cries from some quarters that the 
United States was headed for a reces- 
sion, and as a result of these record 
packs, canned food prices were stabil- 
ized.” “In many cases,” he added, “‘can- 
ned foods are actually selling for less 
now than they did a year ago.” He re- 
ferred to the recent survey of retail can- 
ned food prices of National Canners 
Association, conducted in 14 large popu- 
lation areas, the purpose of which was 
to find out just how the two year record 
productions of canned foods effected 
present day prices. Results showed that 
canned vegetables averaged 6% less in 
price than a year ago, with canned fruits 
averaging approximately the same as 
last year. Canned citrus juices averaged 
40% less than the corresponding date in 
1946; 

PRODUCTION INCENTIVES 

Atianta, Georgia, was one of the cities 
surveyed, Mr. Campbell said, and com- 
parative prices obtained from a number 
of »«tail grocery stores revealed that 
cand vegetables in Atlanta were 11% 
lowe in October 1947 than they were for 
that »eriod in 1946. Canned fruits aver- 
age’ /% less than a year ago, and can- 
ned trus juices were down 29% below 
the 46 level. Mr. Campbell pointed 
out at many members of Congress feel 
that creased production would do much 
tos: -e the problems of high food prices, 
but ey eannot agree as to how to bring 
abot the increase in production. “Cer- 
tain no member of Congress would pre- 
sum ‘o propose that farmers and pro- 
cess: of food would increase their 
prox tion for the sole purpose of lower- 
Ing ices,” he declared, “because that 
isn the reason which causes producers 
toe: »t themselves to greater production. 
Und our system of competitive enter- 
pris’ he said, “high prices or the pros- 
pect“ high prices are the stimuli that 
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bring forth the increased production, 
which eventually adjusts the supply to 
the demand with the result that prices 
are brought in balance.” 

Emphasizing the inadequacies of Gov- 
ernment subsidies and other artificial 
means of encouraging production, Mr. 
Campbell stated “Artificial stimuli such 
as subsidies are seldom as effective as a 
profit motive, first because such incen- 


tives are frequently offered too late, and 
secondly, because these incentives are 
usually of a fixed amount, available to 
all producers, regardless of ability, and 
thus the risk element is reduced consid- 
erably. The most effective stimulus of 
production results from the prospect of 
earning profits, the amount of which is 
unknown but which each individual pro- 
ducer is at liberty through competition 
with others in the same field, to obtain 
compensation for his ability. Under con- 
ditions of such individual competition we 
find the greatest efforts put forth to in- 
crease production under a given price or 
incentive,” he concluded. 


Tri-State Tomato Day 


Jersey Tomato King Grows 
23 Tons Per Acre 


Tomato growing champions of New 
Jersey were honored at Atlantic City on 
the afternoon of December 3, as the 73rd 
annual meeting of the State Horticul- 
tural Society drew to a close at the Hotel 
Claridge. Members of the Tri-State 
Packers Association participated in the 
program designated as “Tomato Day.” 

Monte F. Norcross of Hightstown top- 
ped all others in the “yield” class with 
an average of 23.27 tons per acre. Nor- 
cross also won second in the “quality” 
class with a grade of 86 per cent U. S. 
No. 1’s and 13 per cent No. 2’s. 


Louis Schrider, Jr., of Vincentown 
placed second in the yield class with 
22.19 tons per acre, and Harley and 
Henry Wright, also of Vincentown, who 
were in first place last year, ranked third 
this year with 21.6 tons per acre which 
was practically the same yield they had 
last year. 


G. Elmer and Elmer A. Tindall of 
Windsor, who won the quality class last 
year, repeated this year with a grade of 
87 per cent No. 1’s and 12 per cent No. 
2’s. In third place was Alfred F. Baylor 
of Columbia with 81 per cent No. 1’s and 
18 per cent No. 2’s. 


661 MEMBERS 


Six hundred sixty-one growers suc- 
ceeded in producing 10 tons or more of 
tomatoes to the acre this year and 
were recognized as members of the 
“Ten Ton Club.” The Ten Ton Club 
is sponsored by the N. J. Canners’ As- 
sociation, the Horticultural Society, the 
Extension Service and Experiment Sta- 
tion of Rutgers University. 


The N. J. Canners’ Association award- 
ed a shotgun and a gold wrist watch to 
Norcross in recognition of his high yield 
and quality record. The Tindalls re- 
ceived a camera, Schrider was given a 
pocket watch, the Wright Brothers a ton 
of fertilizer and Baylor 500 tomato 
baskets, 


Raymond Anderson, Bridgeboro, pre- 
sided over the “Tomato Day” program. 
Dr. J. P. Hester of Campbell Soup Com- 
pany, Camden, talked on “Laying the 
Foundation for 15 Tons Per Acre.” Dr. 
C. M. Haenseler of the Experiment Sta- 
tion, Rutgers University, and Dr. S. G. 
Younken of Campbell Soup told about 
“Controlling Blights and Anthracnose on 
Tomatoes.” “Spray Rings—Why They 
Succeed or Fail” was the topic of a talk 
by Harry S. Sloat of Lancaster, Pa. 

Insect problems were discussed by Dr. 
Bailey B. Pepper, head of the Entomol- 
ogy Department at Rutgers, while Leo 
Nocenti of the P. J. Ritter Company, 
Bridgeton, told how canners might help 
meet production problems. 

Awards were presented by Francis C. 
Stokes, president of the N. J. Canners’ 
Association. 


BROKERS AT CHALFONTE 


National Food Brokers Association 
will make its Convention Headquarters 
at the Chalfonte Hotel for the Atlantic 
City Convention January 12-13. The As- 
sociation will conclude business sessions 
in one day, January 13, leaving the mem- 
bers free for conferences with their prin- 
cipals for the balance of the week. The 
meetings will be held in the Carolina 
Room of the Chalfonte. Registrations 
will begin January 12. 


SEEKS CANNING PLANT 


Union County Development Associa- 
tion, New Albany, Mississippi, is seeking 
to interest capital in a canning plant 
next season. Union County is located 
in the Northeast section of the State with 
soils well adapted for the growing of 
fruits and vegetable. New Albany is 
served by two major railroads, the Gulf, 
Mobile and Northern, and the Frisco. 
Further data may be obtained from 
Dorothy Haynes, Secretary of the Asso- 
ciation. 
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CMI Head Objects to Can Ban 


Proposed Restrictions On Beer, Coffee, 
Motor Oil and Pet Foods Would Work 
Hardship On Many Small Businesses 
and Save Only 1 Per Cent of Steel 


The proposed ban by the Department 
of Commerce on metal cans for packag- 
ing of beer, coffee, pet foods and motor 
oils would be an unnecessary and unjust 
hardship on many small businesses and 
would accomplish negligible results, ac- 
cording to a statement made by R. S. 
Solinsky, president of the Can Manu- 
facturers Institute which represents 
more than 50 can manufacturing com- 
panies. Mr. Solinsky is president of 
Cans, Incorporatetd, of Chicago, one of 
the smaller companies of the industry. 


The order would seriously affect the 
businesses of many small manufacturers 
and processors, as well as wholesalers 
and retailers, he said, and add a greater 
burden to the country’s already over- 
taxed transportation system. 

“The can manufacturing industry, 
which will be the most directly and 
seriously affected, has had no formal 
notice of the department’s intentions nor 
has it been given any opportunity to par- 
ticipate in the planning or to present its 
story,” Mr. Solinsky declared, “although 
press reports from Washington, some of 
them quoting Secretary Harriman and 
others merely quoting ‘authoritative 
sources,’ indicate that such a restricting 
order is in the making and shortly to be 
announced. 


PURPOSE NOT CLEAR 


“Tt has not ever been made clear to us 
just whether the purpose of these drastic 
restrictions is to save tin, as some of the 
government releases report, or whether 
the Department of Commerce is using 
its right to control tin as a means of cur- 
tailing the use of steel. 

Mr. Solinsky stated that the institute 
has requested of Secretary Harriman 
that the government’s Can Manufactur- 
ing Industry Advisory Board, which 
worked closely with government agencies 
during the war to conserve steel and tin, 
be called to Washington to present facts 
and figures and to help develop a con- 
structive plan for accomplishing what- 
ever purpose the department has in mind. 


WOULD SAVE ONLY 1% OF STEEL 


Complete banning of all cans for the 
coffee, beer, pet food and motor oil in- 
dustries and the consegeunt disruption of 
these businesses, according to Mr. Solin- 
sky, would result in a saving of only one 
ner cent of the country’s 1948 steel pro- 
duction. By the same token, he said, the 
total saving in tin consumption through 
such an order would be less than two and 
one-half per cent. 


“Can manufacturers and their cus- 
tcmers believe,” he said, “that little hard- 
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ship would be suffered by anyone if this 
small curtailment of steel and tin con- 
sumption were applied across the board 
to all steel using industries in the same 
proportion. On the other hand many 
businesses as well as consumers will be 
badly hurt by arbitrarily concentrating 
the hardship, as the department appar- 
ently now intends to do.” 

While the estimated 1948 usage of steel 
for the products that would be affected 
by the order, according to Mr. Solinsky, 
would be 20 per cent of the can manu- 
facturers total usage, it would be only 
one per cent of the estimated 70,000,000 
tons of steel to be produced in 1948. 

Likewise, he said, the savings of tin 
would approximate only 2,145 tons out 
of the 88,300 tons estimated consumption 
by all industries in 1948. 


WAREHOUSE EMPLOYEES 
W-H EXEMPTION 


Conditions under which certain can- 
ning industry employees may be exempt 
from the overtime provisions of the Fair 
Labor Standards Act for a period up to 
14 weeks a year are listed in a supple- 
mentary interpretation of section 7(c) 
of the Act issued Nov. 27 by Wm. R. Mc- 
Comb, Administrator of the Wage and 
Hour and Public Contracts Divisions, U. 
S. Department of Labor. 


Emphasizing that the exemption is 
from the Act’s overtime provisions only, 
the Administrator pointed out that em- 
ployers may find the exemption applic- 
able to their employees engaged in han- 
dling, labeling, and casing of canned 
fresh fruits and vegetables, even though 
they perform such activities in a storage 
place away from cannery buildings. He 
explained, however, that the work of such 
employees, to be exempt, must be per- 
formed “as a necessary incident to the 
canning of such commodities by their em- 
ployer,” and that the cannery building 
itself and the storage place must be parts 
of the “same place of employment.” 


McComb said the Wage and Hour Divi- 
sion would consider the “same place of 
employment” provisions of his supple- 
mentary interpretation met on the basis 
of these three tests: (1) If the storage 
place where the specified operations are 
performed is in the same, or adioining, 
county in which the cannery building is 
loeated; and (2) if the canned fresh 
fruits or vegetables were taken directly 
to the storage place from the cannery 
building, without intermediate storage 
elsewhere; and (3) if the specified opera- 
tions are performed by employees of the 
canner who work interchangeably at the 
cannery and the storage place, or whose 
activities are directed from the cannery. 


Text of the interpretation is published 
in the Federal Register of Nov. 27. 
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FOOD TECHNOLOGISTS TO MEET 


The Eighth Annual Conference of the 
Institute of Food Technologists will be 
held in Philadelphia, Pa., June 6th to 
10th, 1948 at the Benjamin Franklin 
Hotel. It is expected to be the largest 
gathering of Food Scientists in history. 

The Philadelphia Section of the organ- 
ization, acting as hosts to the Institute, 
announced that extensive plans have al- 
ready been made to entertain the dele- 
gates, their wives and friends. A three 
day program of technical meetings will 
highlight the Conference, and exhibits, 
plant tours and other interesting activi- 
ties will make the gathering one of the 
greatest of its kind. 

The Conference will be international 
in its scope. There has been a worldwide 
interest in the technology of foods as 
evidenced by the large number of visitors 
to this Country since World War II. 
Already delegates from Central and 
South America, Mexico, England, Nor- 
way, Sweden, France, Denmark, Holland, 
Belgium, Australia and New Zealand 
have indicated their intentions to attend. 
This is the first time in the history of the 
Institute of Food Technologists that a 
real effort has been made to interest 
technical personnel from foreign coun- 
tries. From the response received so far, 
it is believed that a substantial number 
of these men will attend. 

The Institute of Food Technologists, 
organized in 1939 at Cambridge, Mass., 
has shown a remarkable growth in mem- 
bership, now numbering over 2500 pro- 
fessional and technical workers in the 
food field. The purpose of the organiza- 
tion is to facilitate the interchange of 
ideas among its members, to stimulate 
scientific investigations into technical 
problems dealing with manufacture and 
distribution of foods, to promulgate the 
results of research in food technology, to 
offer a medium for the discussion of 
these results, to plan, organize and ad- 
minister projects for the advancement 
and application of science insofar as it 
is fundamental to the wider knowledge 
of foods, and to encourage food manu- 
facturers to employ qualified food tech- 
nologists in the technical direction of the 
manufacturing and distribution opcra- 
tions. 


USDA PURCHASES 


DRIED PRUNES—The Departr ent 
of Agriculture announced purchase by 
CCC of an additional 8,649 tons of « ied 
prunes at prices averaging $192 per on. 
CCC purchases included all of the /: uit 
offered by processors up to the follo. ng 
price levels: 90/100’s $160 per on; 
80/90’s $170; 70/80’s $181; 60/70’s © 4; 
and 50/60’s $203. 


PEAS AND BEANS — The CC 
bought 6,000,000 lbs. of dry edible © eat 
Northern beans, 1,080,000 Ibs. of ‘ry 
edible small red beans, and 480,000 ‘bs. 
of dry edible baby lima beans during the 
week ended Friday noon, Nov. 28, | ‘47: 
No dry peas were purchased this week. 


December 8, | 947 


vt 
| 
2 
| 
| | 
I 
] 
t 
: e 
( 
f 
t 
s 
e 
J 
t 
te 
A 
ve ne 
f 
th 


GRAMS INTEREST 


IOWA-NEBRASKA OFFICERS 


(he Annual Convention of the Iowa- 
Nebraska Canners Association held at 
Des Moines, November 20 and 21, was 
unquestionably the largest convention the 
Association has ever enjoyed, and al- 
though complete registration figures were 
not available, total attendance well ex- 
ceeded the 300 mark. 


New Directors elected were Hillman 
Eversten of Marshalltown, Iowa, and 
Keith Perry of Forest City, Iowa. Loyal 
Shannon of Nebraska City, Nebraska 
was reelected. Holdover Directors are 
Floyd Asher, Clarksville, Iowa; Keith 
More, Harlan, Iowa; Freda Smith, 
Grimes, Iowa; E. H. Bernhardt, Platts- 
mouth, Nebraska; Leo Gleason, Des 
Moines, Iowa; and Carl Kouba, Vinton, 
Iowa. 


Immediately following the election of 
Directors the new Board met and elected 
Keith More of Harlan, Iowa, President; 
Leo Gleason, Des Moines, Iowa, Vice- 
President; and reelected Roy Chard, 
Audubon, Iowa, Secretary-Treasurer of 
the Association. 


YOUNG GUARD BANQUET 


The Fifteenth Annual Banquet and 
entertainment of the Young Guard 
Society will be held in the American 
Room of the Traymore Hotel, Atlantic 
City, Monday, January 19, at 7:00 P. M. 
Member tickets will be $8.00 plus $1.00 
for dues, for a total of $9.00. Guest 
tickets will be $10.00 each. Young Guard 
Secretary, William A. Free, promises a 
delectible, well-served dinner and the best 
in entertainment, and anticipates an 
early sellout for table reservations. 
January 10 has been set as the deadline. 
Reservations should be made direct to 
the Young Guard Society, 25 N. Duke 
Stre:t, York, Pennsylvania, with check 
to «ver. No tickets will be sold at 
Atlan tie City. 


YURM HEADS CHICAGO 
FREEZERS 


Ch vles E. Wurm, President of the 
Wur Brothers Company, Chicago food 
brok s, was elected President of the 
Quic Frozen Food Association of 
Chic. o at a recent meeting. Other offi- 
cers +e: Charles Petersen, E. A. Aaron 
& By hers, Vice-President; W. C. Baker, 
Prod -e Terminal Cold Storage Com- 
pany Secretary; and Walter A. Johnson, 
Fair: nt Foods Company, Treasurer. 
New irectors appointed are: Ted Skin- 
ner, L. Pavlovski and Frank C, Janas, 

Th local group plans another frozen 
food: veek in 1948 and will be active at 
the ( nvention of the National Associa- 
tion Frozen Food Packers, Chicago, 
Marc). 15 to 18. 
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FMC RECEIVES NAVY AWARD 


In recognition of Food Machinery 
Corporation’s outstanding war-time pro- 
duction of tracked amphibian vehicles 
(LVT’s), the Certificate of Merit was 
awarded Paul L. Davies, President of the 
Corporation, at a ceremony in the Navy 
Department on November 17th. 


FMC PRESIDENT RECEIVES NAVY AWARD 


The photo shows Assistant Secretary 
of the Navy for Air, John Nicholas 
Brown (center), congratulating Paul L. 
Davies (left), President of Food Ma- 
chinery Corporation, with headquarters 
at San Jose, California, and Harry J. 
Defoe (right), President of the Defoe 
Shipbuilding Company of Michigan for 
their outstanding contribution to the 
Navy’s shipbuilding program during 
World War II. 


The Certificate of Merit is an award 


for “outstanding fidelity and meritorious 
conduct in aid of the war effort against 
common enemies of the United States 
and its Allies in World War II.” 


During Food Machinery Corporation’s 
war effort, well over 10,000 amphibian 
tractors (Water Buffalos) were built by 
the Company. These vehicles were used 
to spearhead landing assaults at Pacific 
invasions ranging from the Marshalls to 
Okinawa. 


CONTINENTAL PROMOTES PORN 


J. R. Porn, formerly a sales represen- 
tative, has been appointed Sales Manager 
of Continental Can Company’s Des 
Moines District, according to R. L. Perin, 
General Sales Manager, Central Division. 
Porn first joined Continental’s General 
Engineering Department in 1928. In 
1936 he left the company to join a com- 
petitor’s Can Company, returning to Con- 
tinental in 1946. In his present capacity 
he is replacing W. A. Muller, who re- 
signed to accept a position with one of 
Iowa’s leading canners. 


MANN BROTHERS AT 
ATLANTIC CITY 


Mann Brothers Canning Company 
along with its affiliate, Mann Brothers, 
Inc., Lakeland, Florida, will make their 
headquarters at the Ritz Carlton Hotel 
for the Atlantic City Convention, the 
company has announced. 


AIRLINE FOODS EARNINGS 


Airline Foods Corporation reports for 
the three months ended September 30, 
1947 (the first quarter of the company’s 
fiseal year) consolidated net sales of 
$5,375,431. Net profit for the three 
months, after provision for federal in- 
come taxes, was $107,415. Comparable 
figures for 1946 are not available due to 
changes in accounting periods of new 
acquisitions. On September 30, 1947, the 
company’s consolidated éurrent assets 
totaled $6,808,751 and current Heniltites 
were $2,837,249. 


SWEET CORN PACK IN ACTUAL CASES 
Compiled by NCA Division of Statistics 
State 1946 1947 

Maryland and 2,689,249 ‘2,754,657 
5,124,755 3,905,993 

TOTAL UNITED STATES ........ccccc00 32,526,374 27,571,861 

The above report is a summary of the pack of Sweet Corn including all 
firms known to have packed corn in 1947, together with estimates for eight 
(8) packers not reporting. The total pack, basis 24/2’s, was 26, -_ 000 cases 
for 1947 compared with 30,951,000 cases for 1946. 
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ARTHUR B. CLARK DIES 


Arthur Bryan Clark, Chairman of the 
Board of Associated Seed Growers, Inc., 
New Haven, Connecticut, died at his 
winter home at Delray Beach, Florida, 
December 3, after a prolonged illness. 

After a distinguished collegiate career 
at Yale University in 1902, Mr. Clark 
had intended to enter the legal profession 
but the death of an elder brother caused 


ARTHUR B. CLARK 


him to accede to the wishes of his father 
and he entered the family business, The 
Everett B. Clark Seed Company of Mil- 
ford, Connecticut, which had been in 
existence for nearly half a century. Into 
this Mr. Clark plunged with an energy 
and enthusiasm which characterized all 
of his business life, spending his days in 
the fields or the warehouse, and his eve- 
ning in the office. 


Before long he realized the necessity 
for opening up new growing areas and 
the first westward move was made with 
the establishment of a western depart- 
ment at Sister Bay, Wisconsin, soon to 
be followed by other warehouses in 
Michigan, Idaho, Montana, Colorado, 
Washington and California. 

In 1927 he was the principal figure in 
the merger of three long established seed 
firms, the John H. Allan Seed Company, 
founded in 1856, the Everett B. Clark 
Seed Company, 1857, and N. B. Keeney 
& Son, Inc., 1869. All were seed growing 
firms of high repute, each had developed 
desirable strains in the species in which 
they specialized, and their business re- 
lationships with one another were tem- 
pered by friendship and mutual respect. 
The new firm was formed with the title 
of Associated Seed Growers, Inc., short- 
ened to “Asgro” as a trade name for its 
products and with Arthur B. Clark as 
its President. 

In 1942 the pace at which Mr. Clark 
had lived and worked began to tell on 
him and it was evident that he would 
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STOCK STATISTICS 


CORN—Stocks of canned corn in can- 
ners’ hands November 1 amounted to 
14,298,106 actual cases of which 3,314,- 
325 cases were located in the Eastern 
States and the balance of 10,983,781 
cases in the Western States. On Novem- 
ber 1 last year total stocks amounted to 
16,277,000 cases 24/2’s as against 13,436,- 
000 cases 24/2’s on a like date this year. 

Shipments August 1 to November 1, 
1946 amounted to 13,504,000 cases, while 
shipments for the same period this year 
were 12,919,000 cases, all basis 24/2’s. 

The report issued by National Canners 
Association’s Division of Statistics 
December 1 covers only canners’ stocks 
and shipments and takes no account of 
distributors’ stocks. 

On November 1, 1947 stocks of canned 
corn in distributors’ hands totaled 7,037,- 


have to take things easier. He became 
Chairman of the Board and was _ suc- 
ceeded as President by his son, Bryan. 

Mr. Clark served as President of the 
American Seed Trade Association for the 
year 1923-24 after having been very 
active in committee work. In 1924 he 
was named a Director of the Canning 
Machinery & Supplies Association. 

At the age of 26 he founded, and for 
22 years was President of the Milford 
Trust Company, and from 1928 onward 
was a Director of the Union & New 
Haven Trust Company. He was also on 
the Board of the New Haven Savings 
Bank. He also gave active support to 
local enterprises and to his church and 
other forms of Christian and _ public 
service. 

He is survived by his widow, Mrs. 
Glenna H. Clark; a daughter, Mrs. R. C. 
Crafts of Cleveland; and two sons, A. 
Bryan Clark and Gordon H. Clark of 
New Haven. 


000 actual cases, compared with 5,689,050 
cases a year earlier. 

PEAS—Stocks of canned peas in can- 
ners’ hands November 1, 1947 totaled 
4,088,123 actual cases of Alaskas and 
16,747,566 actual cases of sweets. On 
the basis of 24/2’s these holdins 
amounted to 20,824,000 cases as com- 
pared with 13,752,000 cases a year 
earlier. 

Shipments from June 1 to November 1 
this year amounted to 17,471,000 cases as 
compared with 27,204,000 cases for the 
same period last year. 


1947-48 CANNED PEA SUPPLY 

The NCA Division of Statistics sums 
up the 1947-48 canned pea situation as 
follows: 

“The supply of canned peas for the 
1947-48 season is a record 47.7 million 
cases basis 24/2’s. Although the 1947 
pack was substantially less than that for 
the previous year, the supply is a record 
high because of the increased carryover 
from the previous year. This supply 
compares with 45.9 million for the 1946- 
47 season and 42.1 million cases for the 
1945-46 season. 

“Shipments to the civilian trade by 
canners and distributors last year totaled 
slightly more than 30 million cases com- 
pared with 33 million for the 1945-46 
season. However, it is understood that 
there was a considerable increase in re- 
tail store stocks during 1945-46 so that 
the actual domestic consumption may not 
have been much different for the two sea- 
sons. Unless the movement out of can- 
ners’ and distributors’ hands during the 
present season is somewhat larger than 
for last year, the carryover next June in 
canners’ and distributors’ hands will be 
larger than last year’s record.” 


DISTRIBUTORS’ STOCKS 
Wholesale distributors’ stocks, includ- 
ing those in warehouses of retail food 


(Please turn to page 20) 


1947 CANNED PEACH PACK 
Compiled by NCA Division of Statistics 


Actual 
cases 


1946 


1947 
Actual 
cases 


Basis 
21’s 


Basis 
2%’s 


Michigan 364,035 
Southeast (a) 
Washington and Oregon 
California—Cling 
California—F ree 1,042,993 
Other States 233,396 
Total (except Calif. Cling).. 3,150,496 


17,604,924 


350,000 
699,000 
753,000 

17,285,000 

1,024,000 
227,000 
3,053,000 


425,526 
659,452 
1,036,740 
N. A. 
1,504,651 
122,342 
3,748,711 


413,0' 
645,0 
1,027,0 
15,319,0 
1,497,0 
120,0 
3,702,0 


N.A.—Not Available. 


pack. 


(a) Georgia, South Carolina, North Carolina, Virginia and West Virginia. 


The California and Washington-Oregon packs were compiled by the C: 
ners League of California and the Northwest Canners Association, respectiv‘ 
This report is based on reports of canners packing peaches, together w 
estimates for six (6) firms whose reports have not been received. 
for these firms not reported totaled one-quarter of one per cent of the to 


20,338,000 N.A. 19,021," 
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GAIR SHIPPING CASES 
will 


GIVE YOU SATISFACTION 


Consistent high quality in materials and manu- 
facture makes Gair Boxes ideal for packing, 
machine sealing and shipment. » » Our technical 
staff is at your service for improvement of 
present boxes or creation of new ones. » » Write 
for booklet on ‘Sealing Corrugated Cases.” 


CORRUGATED SHIPPING CONTAINERS 
SOLID FIBRE DOMESTIC AND WEATHERPROOF 
EXPORT SHIPPING CONTAINERS 


ROBART COMPANY 


INCORPORATED 
155 EAST 44th STREET - NEW YORK 17, N. Y. 


Fort Niagara Corrugated Box Division. . . 
Syracuse Corrugated Box Division . 

Pa Pro Corrugated Box Division . 

Boston Corrugated Box Division . 

Holyoke Corrugated Box Division 

Thames River Division . ‘ 
Connecticut Corrugated Box Division ‘ 


NORTH TONAWANDA, N. Y¥. 
SYRACUSE, N. Y. 

UTICA, N. Y. 

CAMBRIDGE, MASS. 
HOLYOKE, MASS. 
MONTVILLE, CONN. 
PORTLAND, CONN. 


Gair Bogota Corporation BOGOTA, N. J. 
Pennsylvania Corrugated Box Division PHILADELPHIA, PA. 
Ohio Corrugated Box Division CLEVELAND, O. 


PAPERBOARD - FOLDING CARTONS + SHIPPING CONTAINERS 


TH. CANNING TRADE . 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Holiday Goods Take Precedence—But Can- 
ned Foods Are Not Neglected—Canned 
Foods A Splendid Christmas Gift—Lessons 
From The Service’s Operations—Conventions. 


HOLIDAY QUIETNESS—As might be ex- 
pected at this time of the year the pro- 
ducer’s canned foods market is quieting 
down with the approach of the holidays. 
More attention is being given to holiday 
goods by all manner of distributors, but 
this does not mean that canned foods are 
out of the picture. There continues and 
there must continue that steady out-flow 
of canned foods to all manner of retail 
distribution points, because the great 
consuming public is still eating normally, 
and not all so-called holiday foods! In 
fact canned foods now constitute a de- 
cided part in all “holiday foods.” 


Stocks in distributors’ hands are large 
enough to carry them along to about the 
end of the year, but they are going out 
so steadily that these good traders are 
forced to watch this supply-thermometer 
and not allow it to get too low. We are 
approaching if not actually in the dan- 
gerous time, when the shipments of can- 
ned foods may be interrupted by hard 
winter weather, and this neither distribu- 
tor nor retailer can overlook. They must 
keep their shelves well supplied, for 
popular demand is at a higher rate than 
ever before in the history of this 
industry. 


This is the time of the year when the 
statisticians take the front of the stage, 
and the figures are already beginning to 
roll out. Those that we have seen to date 
all seem to indicate lesser packs in 1947 
than in 1946, for instance, and in most 
cases. That is important to know, of 
course, but even more important is what 
effect upon public demand from the 
vastly increased wages, and, too, the 
vastly increased employment percent- 
ages, are having upon market demand 
and prices. Every market operator 
knows that there are more consumers 
able to buy, and having immensely in- 
creased cash resources, than in any year 
within the memory of man, because it 
constitutes a record for all time, beyond 
all question. Never before was labor so 
generally employed, nor at such high 
average wages as this famous year of 
1947 shows. This is probably the great- 
est Christmas season ever recorded, on 
the basis of “spending money” and 
spending. And what could make for a 
happier Christmas than that? 


THE MARKET — Understanding that, 
what is there to worry about in the can- 
ned foods market? They will sweep it 
clean of supplies, as they are sweeping 
clean almost every other item in public 


14 


trading, as is evidenced by the installa- 
tion of quotas on the sale of some prod- 
ucts, and the continually cleaned-out 
signs in too many departments! 

Canned foods have become so much of 
a staple in most homes that they will get 
their full share of this good “Holiday” 
buying. Stocks will unquestionably be 
worked down to a low level in most items, 
and entirely out in some. As we have 
before reminded you “it takes a heap of 
canned foods to supply the market to- 
day.” If there is any canner holding 
stocks of worth-while canned foods he 
need not be afraid that he will not find 
a ready market for them, and at a fair 
profit to himself. That is one great 
feather in the cap of this industry; it has 
kept prices within reason and has not 
vielded to the temptation to get all the 
market will bear, in prices. So the goods 
continue to go out in a steady stream 
which cannot but clear the decks before 
another canning season. What more 
pleasant outlook could you wish at this 
holiday season? 

Statistics on the ’47 season’s packs are 
beginning to come out, and as was to be 
expected they are in a favorable market 
position; that is there was no crazy run- 
away packing in any item this past sea- 
son, as we have sometimes seen. In can- 
ned corn, for instance, the fiugres for the 
1947 pack read: 27,571,861 as against 
32,526,374 cases in 1946. Corn has been 
in good market position all season, and 
these figures will help keep it there. But 
if you are historically minded and can 
recall the corn packs of former years you 
may be surprised that the prices in the 
canned foods market are not weak, and 
sinking. In other words a few years ago 
a pack of this size would have swamped 
the price market. But more people have 
come to know, and to like, canned corn 
and are finding the quality suitable 
(mark that condition for all-time remem- 
brance) have taken to canned corn and 
are cleaning up the supply. They will do 
that “everytime” with any canned food 
that meets their approval, which is equiv- 
alent to saying “of acceptable quality.” 

In the following market reports you 
find how the goods are moving in the 
great markets, and likewise you are 
given the situation in citrus fruits and 
shrimp under their proper headings. No 
need to repeat here. 


CONVENTIONS—This week the Tri-State 
Packers Association is meeting in Atlan- 
tic City—it’s own City, as a former New 
Jerseyite and then President of this old 
association once said. And later on the 
National Convention, with all its trim- 
mings, will be held at this great play 
ground by the sea. Better begin to get 
ready for that big event, for about every- 
body in the business, and then some, will 
be there. For once the newspapers who 
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see ten thousand present in any gather- 
ing of canners, anywhere, will be able to 
say that of the 1948 Canners Convention 
—and how the hotels and bars love ’em! 


NEW YORK MARKET 


‘Moving Goods To Retailers—No Pressure To 


Sell—Low Inventories Indicate Heavy Buying 
Early Next Year—Turn To Canned Peas Not 
Yet In Evidence—Fancies All Gone—Wor- 
ricd About Sardines—Citrus At Low Prices 
—Carrots Wanted—But Few Offerings Of 
Canned Tomatoes—Canned Corn Tight— 
Galy Small Offerings Of Canned Fruits. 


By “New York Stater” 


New York, December 5, 1947 


THE SITUATION—The main interest in 
the canned foods market is the activity 
on the part of wholesalers and distribu- 
tors to move goods now arriving against 
previous purchases to retail outlets. There 
is no fresh buying to speak of, demand 
along this line developing only as some 
pressing needs necessitate. It is not sur- 
prising, however, that consumer interest 
is at a low ebb at this time of the year. 
Any other trend would be a distinct 
change, trader leaders point out. It may 
even get worse as the holidays approach. 


There appears to be no pressure to 
sell, except in isolated spots. The gen- 
eral undertone remains steady and gives 
promise of maintaining such a position 
until after the turn of the year. Cer- 
tainly packers are not forcing the price 
situation, inasmuch as they have little 
to offer on standard packs. Therefore, 
the current entire market situation can 
be summed up in few words, using the 
same old phrase “holiday dullness.” 


THE OUTLOOK — Traders see litle 
change in the general market position 
covering the immediate future. Huvow- 
ever, many do see a decided change ‘or 
the better with the turn of the year. 
Nearly all hands agree that the New 
York market, as usual is behind the vest 
of the country in the matter of stock ng 
supplies. They feel that by the time the 
new year is entered, the position co. cr- 
ing many wholesalers and distribu: 
will show an inventory holding as 
usually low. The rest of the country ‘i: 
more or less anticipated such a move ° 
the belief is that fairly large stocks i 
be held as the 1948 marketing se 
gets underway. 

Bullish factors outstanding include t 
probable absence of selling pressure |! 
packers, the relief program, and the lea 
that canned foods will have to be |i:ted 
as a fairly large proportion in the )uy- 
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ing program under the so-called “Mar- 


shall Plan.” Just how much canned 
foods are going out of the country 
through private enterprise to Europe 
sent direct to relatives in the war torn 
countries, is also to be considered. In 
the aggregate this volume may even- 
tually prove surprising, some trade in- 
terests figure. 


PEAS—There are a few canned food 
products for which the demand has 
failed to reach expectations. This item 
is one. Many felt that in view of the 
growing tightness of corn, beets, carrots 
and some kindred items, buyers would 
turn to peas. Such, however, has not 
been the case, at least so far. 

The National Canners Association 
points to decreasing consumption, with 
total stocks on hand Nov. 1, of 20,224,000 
cases, or a little more than 7,000,000 
cases above the stock held a year ago. 
Shipments during October amounting to 
3,400,000 cases, averaged about 1,500,000 
cases below 1946 for the same time. The 
Association points out that unless the 
movement out of canners’ and distribu- 
tors’ hands during the present season is 
somewhat larger than for last year, the 
carryover next June in the hands of these 
interests will be larger than last year’s 
record. The supply for the 1947-48 sea- 
son is estimated at 47,700,000 cases, the 
largest on record. 

In the market here most of the fancy 
varieties of small sieves are exhausted, 
but there are plenty of extra standards, 
standards and lower grades. _ Sellers 
were asking from $1.10 to $1.50 for extra 
standard Alaska 3, 4, and 5 sieves, f.o.b. 
New York State canneries, while 3 and 
4 sieves, Alaskas, Maryland, were priced 
around $1.20 to $1.40, f.o.b. 


CANNED FISH—The trade is concerned 
largely about the failure of the Cali- 
fornia sardine pack, with Southern and 
Nerthern canning areas reporting prac- 
tically no catch worth while during the 
past month. The next few weeks will 
see a stoppage of this work due to the 
full moon condition. High hopes were 
hel for a big pack of sardines in the 
Sou'hern district this year, especially 
foll wing the start of the season when a 
reccrd catch developed. However, since 
that time, there appears to be a situa- 
tion where these big areas were simply 
fish | out. Reports state that out of a 
flee: of 200 boats operating in Southern 
Cal. ornia water packers are receiving 
only about 500 to 600 tons of fish per 
day For 1’s oval in tomato sauce sellers 
wer asking around $11.00 per case and 
l’s ll, natural and tomato sauce from 
$7.2. to $8.25 per case. 

R >orts from the Coast said that there 
wer offerings of red salmon talls at 
‘25. J, with the supply from the steamer 
Diz. ond Knot sunk last summer in 
Pas © Coast waters. They have been 
rece, ned and fully guaranteed to comply 
Wit! the provisions of the U. S. Food & 
Dru Administration, inspected and 
pas: | by the National Canners Associa- 
tion says the seller. Labels must bear 
the | vend, however, “reprocessed.” There 
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Invest Equipment Dollars 
for Effective Production 


® Indiana machines for lines producing pulp, puree, cat- 
sup, chili sauce, and juice enable packers to make high 
quality products in greater volume at lower cost. Indiana 
Pulpers, Finishers, Extractors, and Chili Sauce Machines 
obtain maximum yield from raw stock, reduce manual re- 
quirements, and eliminate some manual operation. They 
operate at high efficiency with less power consumption. 
They provide the important advantages of increased yield, 
lower unit cost of product, and help obtain fine appear- 
ance combined with superb richness of product. 


INDIANA JUICE EXTRACTORS 


without stopping machine. In two 
models. Tight and loose pulleys 


Extract juice rich in color with full 


Indiana Paddle Type Finishers en- 
able packers to obtain products 
of extreme smoothness to desired 
standards of texture. 


flavor of lasting goodness. Elim- 


inat2 coring. 
' or direct motor drive. 


or pipe inlets. 


Hopper 
CHILI SAUCE MACHINE 


Handles tomatoes whole and un- 
peeled. Increases both yield and 


Indiana Standards Type Pulpers 
known for dependability and ef- 
ficient service. High capacity. 


quality of product. 


INDIANA PULPERS 


The sanitary Indiana Brush Finish- 
er, desirable for soups and spiced 
products. 


E-Z-Adjust permits constant ad- 
justnent for moisture in pomace 


H. LANGSENKAMP COMPANY \ 


227-235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utch %* Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canadc. 


LANGSENKAMP EQUIPMENT 


: 
WN 
j 
: 
of 
Ae 


were offerings of fancy chinook halves 
with oil added at $18.00; ocean caught 


medium halves, red, at $15.00; pink 
halves at $13.00 and chums halves at 
$11.50. Tuna fish pack reported this 
year as the best in many seasons, but 
there is practically no stock especially 
of well advertised brands around. Mean- 
while, there has been some pick up in 
the general demand. 


CITRUS JUICES—A leading Florida cit- 
rus juice canner, reported to be selling 
direct this season, offered orange blended 
and grapefruit sweetened juices, new 
pack at 75¢ a doz. and 46 oz. at $1.75, 
f.o.b. Florida canning points. This 
started quite a movement in the way of 
offerings by some other canners with a 
rush to meet this. It confirmed earlier 
season advices that the citrus juice mar- 
ket this year promised to be interesting 
from the standpoint of active selling 
competition. Meanwhile, the demand 
dragged and many interests felt that 
they could hardly do anything else as 
the packers assumed this selling sched- 
ule. Quite a few trade authorities be- 
lieve that the market may straighten 
after the first of the year, when it is 
realized that such a procedure will not 
do anyone good. Quite a few packers 
also withdrew offerings on orange juice 
and others came out of the market en- 
tirely. There were some scattered offer- 
ings of unsweetened grapefruit juice at 
65c, 46 oz. at $1.60 and blended at 77%2c. 


CARROTS—A tightening supply position 
was developing. Offerings were smaller 
in most directions. Some California sell- 
ers named a price of $1.05 for 2’s, and 
$4.25 for 10’s f.o.b. Coast, but available 
quantities were reported as small. Raw 
material costs prevented many packers 
from canning their usual quotas this 
year, it was said. 


TOMATOES — There were reports of 
small sales of canned whole tomatoes, 
f.o.b. Maryland canneries at $1.40 per 
doz., with some sellers holding for $1.50, 
basis 2’s, standards. However, offerings 
were reported as greatly reduced with 
the understanding that quite a few can- 
ners were well satisfied to hold their re- 
maining stock until after the turn of the 
year. Demand was not impressive at 
these asking levels, however, but just 
what the situation may be as the new 
year is entered is being studied closely. 
Meanwhile, some improvement in the de- 
mand for products was noted with Cali- 
fornia sellers reporting consumers taking 
tins, 300’s at 90c; 2’s at $1.071% and 46 
oz. at $2.45 per doz., f.o.b. Standard 2’s 
f.o.b. mid-west appear to be stabilized 
around $1.50 per doz. 


CORN—This is really a tight market, 
with canners active in the movement of 
supplies against allotments. However, 
most Eastern interests indicate that only 
small lots are coming through and that 
there is a general move to pro-rate deliv- 
eries. Fancy Maryland Golden, whole 
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kernel is around $1.75 a doz. for 2’s, 
while some mid-west offers have been 
heard around $1.80. 


FRUITS—Limited quantities were offer- 
ing on spot of any of the leading fruit 
packs, including peaches, pears, cherries, 
pineapples or apricots while the trade re- 
mains puzzled as to the disappearance of 
peaches, especially in view of the size 
of the pack. Fancy clings, 2%’s were 
offered around $2.85 f.o.b. California. 
Canners having sold peaches, especially 
clings early in the season, but asked to 
hold for shipping direction were reported 
beginning to move these stocks which are 
about the last on hand of the 1947 pack. 
Evidence of the tightness to come is il- 
lustrated by the fact that new packs are 
months away and many of the varieties 
are now at the vanishing stage in 
nearly all distributing markets. 


CHICAGO MARKET 


Wholesalers Well Supplied — Good Move- 
ment To Retailers—No Pressure On The 
Market — Banks Not Pressing — Canners 
Looking To ’48—Some Bean Prices—Toma- 
toes Firm At Quoted Prices—Only Light 
Interest In Peas—Some Shortages Appear— 
Citrus Situation Not Clear—Canned Fish 
Very Firm—Coast Canned Fruits Quiet. 


By “Midwest” 


Chicago, December 5, 1947 


THE MARKET—With business only rou- 
tine, distributors have directed their ef- 
forts toward reducing present holdings 
in view of year-end inventories. While 
warehouse stocks at the wholesale level 
are heavy, the movement to the retailer 
has been good and the situation is not 
one to cause any concern. After all, the 
trend is toward inflation and with can- 
ned foods generally, reasonably priced, 
there is little worry about inventory 
losses with the exception of a few over- 
priced items. Furthermore, there is no 
pressure from the banks to liquidate as 
was the case last year at this time and 
with stocks being steadily reduced, it ap- 
pears they will move out in an orderly 
fashion and the average distributor will 
be ready to resume normal buying 
shortly after the first of the year. 


Although consumer buying is some- 
what more selective and with the trend 
away from top grades, retail sales never- 
theless continue on exceptionally high 
levels. Canned foods of all kinds with 
the possible exception of peas are selling 
well, though actually the present season- 
able lull in buying at the wholesale level 
should be just that and nothing more. 
Canners are not disposed to crowd sell- 
ing, as most packs are in good statistical 
position—besides, canners have an eye 
on the 1948 packs, which from all indi- 
cations, are going to cost more money, 
with canners competing for acreage with 
high-priced grains and cereals. 


THE CANNING TRADE 


GREEN BEANS—Recent offerings from 
the south quote extra standard cut green 
beans in No. 1 tins at 85c, with 2’s at 
$1.40 and 10’s at $7.00. Standards from 
the same source are offered on the basis 
of 75c, $1.10 and $5.50. Interest has 
been fairly good with sales also reported 
on southern fancy french style cut beans 
at $1.35 to $1.40. Little is being offered 
from other sections of the country, with 
the exception of a few lots of extra 
standard cut refugee beans out of New 
York on the basis of $1.40 and some 
fancy cuts out of the northwest at $2.25. 
The average distributor would like to 
buy additional fancy whole beans, but 
nothing is being offered. 


TOMATOES — Prices generally remain 
firm notwithstanding considerable re- 
sistance from the average buyer, who is 
content to work along with limited hold- 
ings to avoid additional buying at 
present levels until actually forced into 
the market. Prices remain the same as 
last week, namely $1.45 to $1.50 for 
standard 2’s from eastern sources, with 
10’s at $7.00 to $7.25. Midwestern can- 
ners with little to sell, are holding firm 
at $1.75 for extra standard 2’s and $9.00 
for 10’s. 


PEAS—Interest is still very much on 
the light side and the movement has been 
far from satisfactory, especially in view 
of the quantities which should be sold 
between now and the new pack. Mid- 
western canners are offering extra stand- 
ard 4 sieve Alaskas at 90c to 95c, with 
extra standard small sieves at $1.70 to 
$1.75. However, buying has been negli- 
gible, with buyers complaining about the 
slow movement to the retailer. Never- 
theless, with so many other major can- 
ned vegetables on the short side, the 
situation is expected to correct itself 
shortly with a good deal of merchandis- 
ing emphasis on peas of all kinds. (an- 
ners so far have shown no indication to 
push for sales. 


OTHER VEGETABLES—The shortage of 
sauer kraut is becoming more app:rent 
and small holdings are firmly he)! at 
$1.25 to $1.30 for fancy 2%4’s.  /seets 
and carrots both are in firm hands, with 
fancy diced carrots quoted at $1.1. for 
No. 2’s and fancy cut beets at -!.00 
where available. Pumpkin continu: + on 


the soft side and has not been moving 
like it should during the holiday se :-on. 
There is some interest shown in C: ‘or- 
nia tomato paste where the mark«’ has 
slipped to where 6 oz. can be pure’ ised 
at $7.00 per case, down from a pre ous 


prevailing market of $7.50 to © .75. 
Tomato juice is firmly held by mic. est- 
ern canners at $1.10 for fancy 2’ and 
$2.25 to $2.50 for 46 oz. 


CITRUS—This market still remain: ery 
confused with frequent change in 


prices indicating considerable coi 
tion among canners and as a result. Uy- 
ers have been very cautious, waiti for 
the market to adjust itself and - ‘tle 
down to a firm basis. Many canner «ve 
remained on the sidelines, relucta: to 
begin operations in face of present -on- 
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HAYNIE HOT-WATER TOMATO SCALDER 


The Haynie Hot Water Tomato Scalder has been in successful oper- 
ation during the past three seasons and has proven its practicability, not 
only in the saving of stock, steam and water, but permits the scalding of 
ripened tomatoes in a minimum period of time, while the partly ripened 
tomatoes are permitted to remain in the scalder for alonger poled. und- 
reds of satisfied users. 


Write for copy of No. 700 Catalog. 


A. K. ROBINS & COMPANY, INC., 


Manufacturers of Canning Equipment 


BALTIMORE 2, MARYLAND 


Tt - CANNING TRADE - December 8, 1947 


KEWAUNEE 


OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 
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3903 


in use in 1947 


USE—FOR PROFIT AND 
TO MEET THE COMPETITIVE 
CONDITIONS OF TOMORROW. 


AMACHE 


Green Pea Hulling 
Established 1880 HOU eee Incorporated 1924 


REWRUREE WISCORS 
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ditions, which would permit only a very 
narrow margin of profit, with possible 
losses in the offing. With prices fluctuat- 
ing as they are at present, it is difficult 
to determine a market, but the following 
quotations from one large source con- 
strue approximately the market level: 
2’s fancy natural orange juice, 80c, 46 
oz. $1.85, 2’s blended natural 77%c, 46 
oz. $1.77%4, grapefruit natural 2’s at 65c 
and 46 oz. at $1.55. Sweetened juice is 
offered at 244c more for 2’s and 5c more 
for 46 oz. Despite prevailing conditions, 
it is expected once the market adjusts 
itself and buyers feel they can proceed 
with confidence, buying will start with a 
rush, as stocks are steadily being re- 
duced and the need for replacement is 
apparent. 


CANNED SEAFOODS—In the face of a 
tight situation, the pack of California 
sardines continues to fall off and the 
pack is falling farther behind last year’s 
poor showing. This situation has pushed 
No. 1 ovals to around $13.00 per case, an 
unheard of price in pre-war days. Maine 
quarters keyless sardines at $10.50 are 
finding only small interest despite short- 
ages all along the line. Reports from 
Norway state fishing there also has been 
poor due to adverse weather and buyers’ 
hopes for more abundant offerings of 
Norwegian sardines are not materializ- 
ing. Despite slightly higher prices f.o.b. 
Norway, delivered prices in this country 
are expected to be somewhat less after 
the turn of the year in view of talk of 
reduction in duty, expected to become a 
reality in 1948. Salmon is well sold and 
little is being offered with prices remain- 
ing firm at $26.00 for No. 1 tall reds and 
$19.00 to $20.00 for pinks, prices on the 
latter item depending upon whether or 
not they are purchased in combination 
with halves. Tuna also remains firm, al- 
though here the production seems to be 
catching up with demand, as present 
price levels are slowing down consumer 
acceptance. Little is being offered in 
shrimp. 


CALIFORNIA FRUITS—It is difficult to 
report much activity here, entirely be- 
cause of the tight situation on all west 
coast fruits at the moment. Recent 
statistics indicate that cling peaches, the 
number one item, are so well sold that 
few offerings are expected between now 
and new pack, which situation is expected 
to effect other fruits. While warehouse 
stocks generally are well balanced, fruits 
have been moving fairly well and further 
supplies will be needed some time after 
the turn of the year when the trade hope 
additional supplies will be made avail- 
able to them. 


CLARK APPOINTS BEACHAM 


Wallace Beacham, formerly associated 
with the Junior-Tanner Supermarket, 
has joined the retail sales promotion staff 
of A. Earle Clark & Son, Miami food 
brokers. With the addition of Mr. 
Beacham the firm now has six salesmen 
covering the Miami territory. 
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CALIFORNIA MARKET 


By “Berkeley” 


Cold Weather Increases Canned Food De- 

mand — Market Continues Slow — Light 

Spinach Pack Expected—Good Demand For 

Fruits Generally—Some Activity In Toma- 

toes—Dried Figs In Cans—Fishermen Ask 
Higher Tuna Prices. 


Berkeley, Calif., December 5, 1947 


THE WEATHER—Cold weather has crept 
into all sections of California, with the 
result that the demand for canned prod- 
ucts has been stepped up quite noticeably 
at retail. The harvesting of tomatoes 
has come almost to a complete halt, even 
in so-called warm belts, and only hardy 
vegetables are obtainable in the fresh 
form. Smudge pots have been brought 
out in the citrus districts, but have been 
put to use in but a few places. Early 
rainfall was very encouraging, but this 
did not keep up and most parts of the 
State are now below normal for this time 
of the year. Water supply was very low 
last year and another year of light rain 
and snowfall would cause much loss. 


sLOw—The canned foods market here 
continues quiet and without any special 
features. Comparatively little buying is 
being done for export and resales are few 
and far between. Canners and brokers 
comment on the fact that buyers in cer- 
tain districts are very slow to give ship- 
ping orders, although there has been 
some improvement in this respect of late. 
Some of this is attributed to lack of 
finances, rather than any overstocking 
in the warerooms of wholesalers or re- 
tailers. Some large canners are virtually 
sold up, with those on an allotment basis 
holding limited stocks to be released to 
their regular trade early in the spring. 
This is particularly true of those who 
sell much of their output under their own 
advertised brands. 


PLUMS—While most canned fruits have 
moved off very freely this season, there 
are a few items on which action has been 
rather slow. Among these have been De- 
Luxe plums. The pack of these was not 
especially heavy, but they have not 
moved off in step with other fruits, espe- 
cially the pack in glass. Offerings of 
No. 214’s are made at $2.45 and No. 303 
at $1.70. The suggestion is made that 
this may prove a spring item. 


SPINACH—Prospects do not seem very 


bright for a large pack of winter spinach, ° 


although it would seem that a market is 
in sight for this item. Spinach is one 
item sought in the resale market, but 
without results. Earlier in the season 
one California canner came out with of- 
ferings of No. 2%4’s at $1.25 and No. 2’s 
at $1.00, but these were withdrawn after 
a short time. The feeling here is that 
winter pack could be sold for higher 
prices than this if offerings were to be 
made. 


THE CANNING TRADE 


FRUITS—Occasional sales of both cling 
and freestone peaches are reported but 
these are mostly in small lots, indicating 
that they are strictly of a fill-in nature. 
What is noted is that prices are very 
firmly maintained, with fancy halves, 
clings, moving at $2.75 for No. 2%4’s and 
Elbertas at $3.50, for the same size. 
Quite a demand has sprung up in some 
quarters for Lovells, with these selling 
at about the same price as clingstones. 
The real demand is for fruit cocktail and 
almost every buyer in the country seems 
intent on getting a share of the almost 
700,000 cases reported unsold as of Nov- 
ember 1. The only difficulty seems to be 
that even those on the spot are unable 
to locate any sizeable unsold lots. It is 
reported that some buyers are offering 
$3.75 for No. 214’s fancy, which is rather 
more than the last reported sales. 
Bartlett pears seem to be in about the 
same class as fruit cocktail, with unsold 
stocks difficult to locate and with buyers 
offering more than list quotations. While 
some fairly recent sales of No. 21%’s 
fancy Bartletts were made at $3.85, more 
has been offered in this market. 


TOMATOES—Tomatoes and tomato prod- 
ucts are still to be had from first hands 
and with some large firms, offerings of 
these are about the only ones being made. 
As much as $2.85 is being paid for No. 
2% solid pack which cut out especially 
fine, but more sales are being made at 
$2.50. Standards in this size are moving 
at $2.00, with occasionally a sale at $2.10. 
Some Juice is moving at an average price 
of about $1.05 for No. 2 fancy, and $2.35 
for 46-oz. 


DRIED FIGS IN CANS—Canners are show- 
ing interest in a new manner of pre- 
serving dried figs, making use of cans 
as containers. This attractive specialty 
is made by heating the dried figs in a 
diluted, refined corn syrup almost to the 
boiling point for about an hour, draining, 
canning in key-top cans, sealing and 
sterilizing for 45 minutes at 212 degrees 
Fahrenheit. 


FISH—While prices of canned fish «re 
high, there are indications that condi- 
tions are being brought about whereby 
still higher prices will be inevitable. At 
this writing, tuna clippers with more 
than 2000 tons of tuna aboard, «re 
swinging idly at docks at San Diego, as 
the unloading of fish has been hal'cd. 
Cannery operators say boat owners «nd 
crew members want an increase of ~40 
a ton. Last year the price of yellow in 
was raised from $240 a ton to $310 a ton 
when OPA controls were lifted. Yell w- 
fin halves have been selling at $16.25 or 
fancy solid pack, while albacore has |) en 
moving at $22.50 where available. — he 
sardine pack continues to fall away f 0m 
last year’s figures and canners are '¢- 
fusing to accept further business. T! «re 
are those in the trade who hold ‘at 
stocks are being built up and that ‘sh 
will be available later at higher pri °s. 
Here, too, fishermen are out for nore 
money. At San Pedro, Local 33 of ‘he 
CIO International Fishermen of An cr- 
ica, is studying a proposal to boost ‘he 
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“Soup’s On. 


Daily . . . over their radios... 
millions are hearing: “Soup’s On 
...it’s PHILLIPS DELICIOUS.” 
Naturally, this constant reminder 
advertising is building new and 
repeat sales. Which means bigger 
volume and better profits for 
y dealers who can supply the 
Z rapidly expanding demand for: 
. . it’s PHILLIPS 


Continued 
Excellence 


PHILLIPS PACKING CO., imc, CAMBRIDGE, MD. 


Peace-time packers of 59 varieties Phillips Delicious Canmed Food 


THERE'S ALWAYS A MARKET 


FOR A QUALITY PACK 


We want you to 


MEET 


our new family of 


SALES AGENTS 


CHISHOLM-RYDER CO., INC. 
Niagara Falls, N. Y. 


Maine, New Hampshire, Vermont, 
Massachusetts, Connecticut, Rhode 
Island, New York and Pennsylvania 


Columbus, Wisconsin 
Mr. William Hughes 
Minnesota, Iowa, Wisconsin, Illinois 
and Michigan 
Fort Wayne, Indiana 
Mr. Elmer Huth 


Michigan, Indiana, Ohio, Kentncky 
and Tennessee 


JAMES Q. LEAVITT COMPANY 
Seattle, Washington 
Ogden, Utah; Oakland, California 


Washington, Oregon, California, 
Idaho, Nevada, Montana, 
Wyoming, Utah, and Colorado 


LEON C. OSBORN COMPANY 
Harlingen, Texas 


MORRAL DOUBLE CORN HUSKER 
With Steel Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


New Mexico, Texas, Oklahoma, 
Missouri, Arkansas, Louisiana 


Mississippi and Alabama 
LENFESTY COMPANY 


Patented 


CORN CUTTER 


for Whole Grain or Cream Style Corn 
The fastest and easiest adjusted 


machines manufactured 


Write for Catalogue and further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


{ll the latest data 


Price $10,90 
der your copy now. 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


are included in the 7th edition of 
“A Complete Course in Canning” 


The Canning Trade 
20S Gay Street 
Baltimore 2, Md. 


North Carolina, South Carolina, 
Georgia and Florida 


EXPORT DEPARTMENT 


261 Fifth Ave., 
New York 16, N. Y. 


We have selected these organizations as our 
exclusive Sales and Service agents because of 
their long years of experience in the Canning 
Industry. Their reputation for dependable and 
intelligent service is your assurance of satisfacti- 
on with Sinclair Scott equipment, installations, 
and operation economy. 


THE ORIGINAL GRADER HOUSE 


a BALTIMORE-30, MD. 


CANNING MACHINERY 


THE SINCLAIR-SCOTT COMPANY 
1800 Patapsco Street 
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price of sardines and jack mackerel from 
$45 a ton to $70 a ton and the price of 
Pacific mackerel from $60 to $80 a ton. 

The California output of tuna, and 
tunalike fish for the first ten months of 
the year amounted to 4,781,249 cases, 
against 3,939,797 cases for the like period 
of 1946. The output of canned mackerel 
for this period was 587,601 cases, against 
288,314 a year earlier. 


GULF STATES MARKET 


Heavy Damage Done By The September Hur- 
ricane—To Survey Alabama’s Oyster Indus- 
try — The Cost Of High Living — Cold 
Weather Not Liked By Shrimp—Mexico And 
Texas Fare Better—Pack Still Short 
Of Last Year. 


By “Bayou” 


Mobile, Ala., December 5, 1947 


SPECIAL OYSTER SURVEY—The following 
is quoted from the Mobile Register of 
Nov. 28, 1947: — “Biloxi — (Special) — 
Most of the oyster damage from the 
September hurricane in Mississippi oc- 
curred west of Biloxi Bay, Dr. James B. 
Engle, aquatic biologist of the Federal 
fish and wildlife service reported Mon- 
day. Dr. Engle, who is in charge of 
oyster cultivation in the Chesapeake Bay 
area, was sent to the Gulf Coast area for 
a special survey at the request of Com- 
missioner Luther 8S. Montgomery of the 
wildlife and fisheries department, and 
heads of the Mississippi and Alabama 
conservation departments. He came to 
New Orleans Monday to discuss a survey 
he will begin in Louisiana waters on Dec. 
8, after he has completed a survey in 
Alabama. The entire oyster tonging area 
from Bay St. Louis to the Louisiana 
coast was destroyed as a result of the 
hurricane, he said.” 


ALABAMA PLANS AN OYSTER 
SURVEY 
Conservation Director Bert Thomas, 
announced from Montgomery, Ala., last 
week that James B. Engle, marine biolo- 
gist with the U. S. fish and wildlife ser- 


vice, will make a check of oyster beds 
along the western shores and in lower 
Mobile Bay early in December. 


This is happy news to the fishery in- 
dustry because in years gone by our fish- 
eries received very little attention from 
the Federal Government and the Fish & 
Wildlife Service are commended for their 
cooperation now. 


HIGH COST OF LIVING—Living expenses 
today are like the “Old Gray Mare.” “It 
isn’t what it used to be.” Improved and 
modern methods of living have revolu- 
tionized our habits to where we are now 
earning and spending five and ten dollar 
bills as compared with dollar bills that 
we earned and spent years ago. 

We lived and got along in business 
during those lean years in the same man- 
ner that we are doing today, but of 
course our standard of living then was 
not as high as it is today. And we still 
hear the “old timers” refer to the lean 
years as the “Good Old Days,” which 
may mean that they were happier then, 
because they dispensed with and got 
along without things that were then 
classed as luxuries, but which today are 
looked upon as necessaries. So let’s don’t 
get all worked up about the “high cost of 
living,” but.rather reconcile ourselves to 
the fact that it is the “high living that 
costs” and enjoy life right on. 


SHRIMP—The production of shrimp in 
this section at this time of the year is 
invariably light, because cold weather 
sets in and shrimp being a hot weather 
crustacean move to the deep waters of 
the Gulf of Mexico or migrate to warmer 
climates. 


The gulf coast of Mexico has an ad- 
vantage over us in that respect, because 
the weather there is always hot and the 
shrimp remain in those waters pretty 
much the year round. 

Reports from the U. S. Custom ports 
on the Mexican border show that 107,900 
pounds of shrimp were imported from 
Mexico at Laredo and_ Brownsville, 
Texas, during the week ending Nov. 21, 
1947, and 459,272 pounds were imported 
from Mexico at California and Arizona, 
during the week ending Nov. 14, 1947, 
which is considerable, as the combined 


total represents approximately 30 car 
loads of shrimp a week. 

The canneries in Louisiana, Mississippi 
and Alabama operating under the Sea 
Food Inspection Service of the U. S. 
Food and Drug Administration reported 
that 5,214 standard cases of shrimp were 
canned in the week ending Nov. 22, 1947, 
which brought the pack for the season 
to 120,139 standard cases as against 208,- 
421 standard cases packed during .the 
same period the previous season. 


STOCK STATISTICS 


(Continued from page 12) 
chains, of 14 canned food commodities 
totaled 52 million cases on November 1, 
1947, an increase of 15 per cent from 
the 45 million cases on hand as of Octo- 
ber 1 and 33 per cent more than the 39 
million cases on September 1 of this year. 
November 1 stocks totaling 52 million 
cases for the 14 items were one million 
cases more than wholesale distributors 
had on hand as of November 1, 1946 and 
20 million cases more than their 1948-45 
November 1 average. 

November 1 stocks of four vegetables 
(corn, peas, tomatoes, and beans) totaled 
29 million cases, up five million cases 
from October 1 of this year but about on 
the level of November 1 of last year. 
Compared with November 1 of last year, 
pea stocks were off by 1.7 million cases, 
or 14 per cent, and beans were off by a 
million and a half cases, or 18 per cent. 
Tomato stocks. were up two million cases 
over a year ago. 

November 1 stocks of five principal 
fruit items (apricots, peaches, pears, 
pineapple, and mixed fruits) totaled 13 
million cases, or 5.7 million more than a 
year ago, and almost 10 million more 
than the 1943-45 average. 

Comparing November 1 of this year 
with November 1 of last year, stocks of 
tomato juice were off 1.3 million cases 
(from 6.4 to 5.1 million); grapefruit 
juice was off 1.7 million; orange juice, 
off 1.5 million; and blended citrus juice 
stocks were down by 0.9 million cases. 
Stocks of pineapple juice, however, ‘n- 
creased from 371 thousand to 849 th u- 
sand cases. 


Always Dependalle! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CoO. 


BOZEMAN, MONTANA 
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CALENDAR OF EVENTS 


)OECEMBER 8-10, 1947—43rd Annual 
Meeting, American Society of Refriger- 
ating Engineers, Traymore Hotel, Atlan- 
tic City, N. J. 

YECEMBER 9, 1947—Annual Meet- 
ine, Maine Canners Association, Fla- 
mouth Hotel, Portland, Maine. 

9-10, 1947—Annual Con- 
vention, Ohio Canners’ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 

DECEMBER 11-12, 1947—62nd An- 
nual Meeting, Association of New York 
State Canners, Inc., Hotel Statler, Buf- 
falo, N. Y. 

DECEMBER 17, 1947—Annual Con- 
vention, Minnesota Canners Association, 
St. Paul Hotel, St. Paul, Minn. 


JANUARY 7-9, 1948—Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 

JANUARY 8-9, 1948—Cannery Field 
Men’s Course, University of Illinois, 
Union Building, Urbana, 

JANUARY 11-13, 1948 — Annual 
meeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, IIl. 

JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brekers Association, 
Atlantic City, N. J. 


JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Association, 
New York, N. Y. 


JANUARY 16-21, 1948—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 

JANUARY 18-22, 1948—41st Annual 
Convention, National Canners Associa- 
tion, Atlantic City, N. J. 


JANUARY 19, 1948—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Auditorium, Atlantic City, 
N. J 


JANUARY 19, 1948—Annual Conven- 
tion, National-American Wholesale Gro- 
cers \ssociation, Atlantic City, N. J. 

Fl 3RUARY 9-11, 1948— Food Pro- 
cesss Conference, University of Cali- 
forn , Berkeley, Calif. 

Fi $RUARY 11-13, 1948—40th An- 
nual onvention, Ozark Canners Associa- 
ton, olonial Hotel, Springfield, Mo. 

FI ;RUARY 12-13, 1948 — Annual 
Cann & Fieldmen’s Conference, Michi- 
gan tate College, East Lansing, Mich. 
FE: (UARY 12-13, 1948—Northeastern 
State Wheat Control Conference, Hotel 
Com: sdore, New York, N. Y. 


FF .RUARY 26-27, 1948 — Annual 
Meet 2, Canners League of California, 
Fair: Hotel, San Francisco, Calif. 
MAR H 15-18, 1948—Annual Conven- 
tion, .ssociation of Frozen Food Pack- 
ers, ( icago, Ill. 


A COMPLETE 
WAREHOUSE SERVICE 
We 


Specialize in 
Canned 
Foods 


Warehousing 


orderly marketing, convenient 


handling and economical storage. 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 
stored in your own ware- 
house or in 1 of our 5 metro- 


politan warehouses makes for 


Write for full information 


OSWALD BOXER, INC. 


67 Wall St, NEW YORK 5, N. Y. 
Tel. Whitehall 4-0693 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts _ 
of Canners not represented in 
foreign markets. 


EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


We welcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 
11 Broadway, NEW YORK 4, N. Y. 


Tel: Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 
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WANTED and FOR SALE 


There is many a. firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this ‘“‘Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 

FIRST CHECK WITH FIRST for good equipment. For im- 
mediate shipment. *Stainless Steel Kettles, Tanks and Vacuum 
Pans; *Fillers for every product; *Labelers for cans or bottles; 
*Packaging Equipment: Wrappers, Cartoners, Casers, Auto- 
matic Gluers-Sealers; *Washers, Rinsers, Cleaners; *Cutters, 
Slicers, Grinders. Send for the latest issue of “First Facts” 
just out, 1000 items listed for sale. First Machinery Corp., 
157 Hudson St., New York 13, N. Y. And nobody but nobody 
pays more for your surplus units. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, III. 


FOR SALE—1947 nine pocket Ayars Tomato Filler; No. 10 
Knapp Boxer; Steam Blancher; Wolfinger Beet Cutter; Juice 
& Liquid Fillers. When in need of machinery for handling or 
processing vegetables or fruits, write: W. T. Howeth, 1831 N. 
Cameron St., Harrisburg, Pa. 


BARLIANT AND COMPANY have available the country’s 
largest selection of surplus, used, rebuilt or such 
as Retorts, Fillers, Exh Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
etc. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


6027—LABELER, Standard-Knapp, adj., with motor, glue Pot... $650.00 


3387—CASE SEALER & GLUER, Standard-Knapp 37440, 12”, 18’ 

compression unit with motors, sealer handles box 12” x 24” 

high x 18’ long, recond., guar. 1400.00 
6075—FINISHER, Indiana, 32” barrel, .060 screen, nO MOtOT...r..00ee0e Bids req. 
3388—W HOLE KERNEL CUTTERS (3) Tuc, model Fin 635-G, motor 

driven, each 225.00 


5855—FILLER, M&S, Ser. #MC-1410, 6 cyl, NEW, for 300x407 cans... 2400.00 


432I—ROTARY EXHAUSTER, Peerless, model 5, style B, Ser. #37-205, 
#1 & #2 cans, belt drive 100.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECIALISTS 1: Used: Rebuitt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—Electric, full automatic Tamale Machine, by 
owner-operator, Capacity 39 doz. per minute. Adv. 47138, The 


Canning ‘Trade. 


FOR SALE—1 Knapp No. 2 Labeler, fair running shape, 
price $50. 00. E. L. Crowl, Westminster, Md. 


FOR SALE—Seven Vertical Retorts 40 x 72; good condition. 
Also approximately forty Crates to fit retorts. Re-Dan Packing 
Co., Ozone Park, ‘N. Y. 


FOR SALE—One AB. for No. 2 Will 
120 cans per minute. In A-1 condition. Chester Packing Corp., 
Chestertown, Md. 


FOR: ‘SALE—MISCELLANEOUS 


FOR SALE—10,000 new Boxes, size to pack 48 No. 1’s 24 to 
layer; 1 Mod D Comminuting Machine (Fitzpatrick), used 2 
months, complete with screen from 1%” to 14%”, complete with 
motor; 1 Berlin Chapman Rod Real Whole Grain Washer 10 
feet long, 3 feet diameter, complete with motor, used 2 months. 
Fred Mushroom Products Co., Phone 556, Lebanon, Ohio. 


FOR SALE—12 TUC Huskers; 9 TUC Cutters; 4 Ayars Pea 
Fillers; 1 Exhaust Box; 2 TUC Flotation Washers; 7 - 40 x 72” 
Retorts; 4-40 x 72” Open Retorts; 1 Robins Steam Hoist; 23 - 4- 
tier Slat type Retort Crates. D. E. Winebrenner Co., Hanover, 
Pa. 
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FOR SALE—Pepper Hulls, Red or Green, bbls. also No. 10 
tins, diced %4 inch. Tenser & Phipps, 316 - 4th Ave., Pitts- 
burgh, Pa. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4799, The Canning Trade. 


WANTED—Ca:: Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labclers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bu:<au, 
6 Hubert St., New York 18, N. Y. _ 


WANTED—tThree each, Green Bean Snippers, Cutters, (:ad- 
ers and Picking Tables. Any make or model in good cond: ion 
considered. Whitten Bros. Canning Co., Paris, Tex. 


— 


WANTED—New or used Pulper and Pump for tomato p:od- 
ucts. Stainless steel 4 inch tubing. Adv. 47139, The Canning 
Trade. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING 


Westminster, Mi 


HUSKERS —CUTTERS—TRIMMERS —CLEANERS 
SILKERS—WASHERS and GRINDERS 
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HELP WANTED 


WANTED—Production Superintendent; capable full charge 
large fruit packing plant. Experience in freezing apples, 
peaches, berries, etc. desirable. Permanent position, excellent 
salary opportunities, aggressive, experienced man. State in 
detail previous employers, experience, education and training, 
references, other qualifications. Adv. 47118, The Canning Trade. 


WANTED—Plant Superintendent, experienced in vegetable 
eanning and dry pack, good mechanical ability and able supervise 
help. Must be willing to work himself. Good opportunity for 
proper person. Adv. 47136, The Canning Trade. 


WANTED—Canned Food Salesman to contact wholesale and 
retail trade for canner. Should be free to travel. Permanent 
position. State in detail experience, education, training, refer- 
ences, other qualifications. Adv. 47141, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Experienced vegetable canner desires 
responsible position as Foreman or Assistant Superintendent 
with canning firm. Good references. Adv. 47144, The Canning 
Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


FOR SALE—FACTORIES—Continued 


FOR SALE—Canning Plant in center of rich Lower Rio 
Grande Valley of South Texas. Complete facilities to pack beans, 
spinach, carrots, beets, tomatoes, tomato products and pineapple. 
Building leased. Adv. 47140, The Canning Trade. 


FOR SALE—Canning Plant, retort capacity 750 cases per 
day, on dry packs. Equipment in good condition. Will sell at 
reasonable price. Adv. 47143, The Canning Trade. 


FOR SALE—Canning and Preserving Plant located Payette, 
Idaho. Center of large fruit belt. Plenty of prunes, peaches, 
apricots, apples, cherries, etc. Completely equipped with steam 
jacketed kettles, retorts, cooling conveyors, tools, ete. Yearly 
net profit from operations should exceed purchase price. Write 
or wire: P. O. Box 352, Hammond, La. 


CLARTIN 


SECURELY 
HOLDS LABELS TO TIN 


STEKO 


CLARK STEK-O CORPORATION 
Stek-O Hill * Rochester 13, N. Y. 


CANNING AND FROZEN FOODS INDUSTRY CONSUL- 
TANT and Consular: 37 years successful experience West Coast 
“Industrial Analysis.” Consultant in modern labor saving 
methods to obtain capacity, efficiency and quality. Operational 
surveys and recommendations for improvement. Advisory on 
new plant layouts and expansion programs. Recommendations 
in general departmental organization and systems installation. 
Know business field to sales. “I can increase your earnings.” 
Address: Canning Industry Consultant, P. O. Box 244, Win- 
chester, Va. 


WANTED—Frozen Elderberries or Elderberry Juice, also 
Strawberries, whole or slices in large sized containers. Tenser 
& Vhipps, 316 - 4th Ave., Pittsburgh, Pa. 

INEAPPLE CANNERY INVESTMENT OPPORTUNITY 
—J\.imited group now organizing to build new pineapple cannery 
in Cuba. Experienced American management. Low taxes and 


low cost labor. Write: American Pineapple Co., Apartado 382, 
Co on, Matanzas, Cuba. 


OTICE—Have up to date, low cost, dry pack production 
lir. Will make contract with reputable party to pack on a 
co.. plus basis. Adv. 47142, The Canning Trade. 


FOR SALE — FACTORIES 


JR SALE—Complete jelly, jam, preserve plant, located in 
he t of fruit and berry district in East. Now in operation. 
Ac | 47135, The Canning Trade. 


)R SALE—Canning Plant, well equipped for cut and French 
st) beans. Partially equipped for peaches. Main building has 
‘0 sq. ft. floor space, plenty room for expansion, excellent 
W. -r supply, plenty of good labor, located in one of the best 
ag cultural sections East of Mississippi River, with seven 
hs harvest season, producing berries, spinach, asparagus, 
gr ., wax and lima beans, peaches, apples, corn, cabbage, pep- 


pe, sweet potatoes and Irish potatoes. Adv. 47137, The Can- 
ni» Trade. 
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WRITE OR 
WIRE FOR 
PRICES TO 


The Chas. C. Hart Seed Co. 


WETHERSFIELD 9, CONN. 
QUALITY SEEDS SINCE 1892 


WRITE FOR COMPLETE INFORMATION 


BERLIN CHAPMAN CO, 


BERLIN, WISCONSIN 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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in the 
CANNING 
WORLD/ 


FILLER 


Been engineering skill is written into this sturdily- 
built...stainless-steel...20 station liquid filler. With precision 
accuracy it is capable of filling from 275 to 350 cans a 
minute. Insuring ease of operation and unerring perform- 
ance, DURA-MIL is constructed to satisfy—at low cost 
—the highest quality requirements of the canning industry. 


CENTRAL MACHINES 


WORKS. INC. 
Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
1897 PHILADELPHIA, PA. 1947 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co. INC. 


SIMPLE 


Abraham Lincoln was resting in a hotel lobby. As usual, the 
village dudes had congregated there and one, bolder than the 
rest, remarked: 

“Mr. Lincoln, your speech was good, but there were some 
points quite beyond my reach.” 

Lincoln looked up and chuckled: “I’m sorry for you; I once had 
a dog that had the same trouble with fleas.” 


An elderly lady visiting the circus wanted to ride the camel. 
The keeper hoisted her up but was unable to get the camel to 
move. 

At last the lady dismounted and started to pet it. 

Suddenly it went running off as fast as it could. 

The keeper turned to the lady: 

“Madam,” he demanded, “what did you do to that camel?” 

“T tickled him,” she replied. 

“Well,” said the keeper, “tickle me—I’ve got to catch him.” 


A freshman’s wrist watch had stopped ticking and he tried 
to find out what caused the trouble. Finally he took the back 
cover off it, and poked around the works. He found a dead bug. 

“No wonder it doesn’t work,” he said, “the engineer is dead.” 


A WILLING WORKER 


The bargaining for a cow had been going on leisurely for an 
hour. Finally the prospective purchaser came flatly to the point. 

“How much milk does she give?” he asked. 

“T don’t rightly know,” answered the farmer who owned her, 
“but she’s a darn good-natured critter and she’ll give all she 
can.” 


A SINGLE THOUGHT 


A woman lay very ill. Having brought up a clever orphan 
girl, the sick woman called the orphan to her and said: “I shall 
soon leave my little children motherless. They know you and 
love you, and after I am gone I want you and my husband to 
marry.” 

The young woman, bursting into tears, said: “We were just 
talking about that.” 

The wife recovered. 

“T was shipwrecked for a full week.” 

“You don’t say.” 

“T lived the whole week on a can of sardines.” 

“How could you move around?” 


NOT ENOUGH TEETH 


“I’ve found a really wonderful dentist,” a Scotsman told his 
friend. ‘Every time he extracts a tooth he gives his patient’ @ 
drink.” 

“Then what are you so gloomy about? Did he run out of 
whiskeys?” 

“No; I ran out of teeth.” 

Stout Lady: “Can I get into the park through this gate?” 
Little Boy: “I gues so. A load of hay just went through.” 


“What are you doing with all those cuspidors?” 
“I’m taking them home to my dog. He’s a Spitz.” 


A girl should try to hold onto her youth—but not while he’s 
driving. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 

Berlin Chapman onmenr, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, IIl. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor tporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
4 K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A K Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, Re 
Food Machinery Corporation, Hoopeston, III. 
A ¥« Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

"nited Co., Westminster, Md. 


CLOCKS. Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A k Robins & Co., Baltimore, Md. 


COILs, Cooking. 
Berl, Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foor Machinery Corporation, Hoopeston, III. 
Ham .iton Copper & Brass Works, Hamilton, Ohio 
F H Lanqsenkamp Co., Indianapolis, Ind. 
4 } Robins & Co., Baltimore, Md. 


CC NVEYORS AND CARRIERS. 
Chapman Company, Berlin, 
Cental Machine Works, Inc., Phitedciphia, Pa. 
Chis olm-Ryder Co., Niagara Falls, N. Y. 
Poor Machinery Corporation, Hoopeston, Ill. 
P rte Mat & Mfq. Co., La Porte, Ind 
A K Robins & Co., Baltimore, Md. 
Sinc’ ‘r-Scott Co., Baltimore, Md 
"Init | Co., Westminster, Md. 


Cc 'VEYOR BELTS, Cloth, Rubber, Wire. 
Berl Chapman Company, Berlin, 
This .lm-Ryder Co., Niagara Falis, N 
La F te Mat & Mfq. Co., La Porte, Ind. 
A ¥ Robins & Co., Baltimore, Md. 


Cc ‘VEYORS, Hydraulic. 
Ber) Chapman Company, Berlin, Wis. 
Chis im-Ryder Co., Niagara Falls, N. Y. 
Since -Seott Co., Baltimore, Md. 


Cc >RERS, Continuous, Agitating. 
Ber! Chapman Company, Berlin, Wis. 
Chis im-Ryder Co., Niagara Falls, N. Y. 
Foor ‘achinery Corporation, Hoope 
‘on Copper & Brass Works ilton, Ohio 
A. K Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Ma 9 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., a Pa. 
Chisholm-Ryder Co., Niagara. Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, Ve 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimére, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara. Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-<Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. RoLins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cor oration, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A XK. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, w 
Chisholm-Ryder Co., Niagara Falls, 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, I) 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falis, | 
F. H. Langsenkamp Co dianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
A. K. Robins & Co., Baltimore, 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Ne Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS. Fruit, Vegetable. 


- Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, W: 
Chisholm-Ryder Co., Niagara Falls, 
Food Machinery Corporation, Hoopeston, Tl. 
Bros., Morral, Ohio 

K. Robins & Co., ‘Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II] 
Morral Bros., Morral, Ohio 
A K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co.. Westminster. Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, Ill. 
Morgal Bros., Morral, Ohio 
Sindlair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. _ 
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CORN WASHERS. 


8-rhn Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, M 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Nl. 


_ H. Langsenkamp Co., Indianapolis, Ind. 
& Co., Baltimore, Md 


MILK CANNING MACHINERY 


lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Nl. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


Berlin, Wi 
Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo ‘eston, Il. 


A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 
CLEANERS. 


in Ch an Company, Berlin, Wis. 
Hyder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, M' 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


Berlin, Wi: 
Ch an Company, Berlin, Wis. 
Hyder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. i 
holm-Ryder Co., Niagara Falls, N. Y. 
Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Ch an Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
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WHERE TO BUY — Continued 


SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, 

United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Giamees Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp .. Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, II] 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
rass Works, Hamilton, Ohio 
Co., ind. 
jurg, Pa. 
Md 


Hamilton Copper & 
H. L 


Lee Metal Products Co. 
A. K. Robins & Co., Bai 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, II) 


Hamilton Copper & Brass Works, Hamilton, Chic 


- H, Lanqsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, Il 

. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Planters “er. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, Ill. 
BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Fastern Box Company, Baltimore, Md. 


N.C 


Robert Gair Company, Inc., New York 17, N. Y. 


CANS, Tin, All Kinds. 
American Can Co., New York Se. 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 


National Can Corp., Baltimore - New York City 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 


Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, III. 


Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 


Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 


United States Printing & Litho. Co., Cincinnati, O. 
LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York Cit 

Continental Can Co., New York City 

National Canners Assn., Washington, D. C. 
MANUFACTURING CHEMISTS. 

Chas. Puzer & inc., New York City. 
PASTE, CANNERS’. 

Clark dtek-o Voip., Rochester, N. Y. 


Dewey & Almy Chemical Co., Cambridge, Mass. 


F. H. Langsenxamp Indianapous, ina. 
SALT. 


Diamond Crystal Salt Co., Inc., —. Clair, Mich. 
ty 


Worcester Salt Co., New York 


SEASONINGS. 
Product Advancement Corp., Benton Harbor, 
Wm. J. Stange Co., Chicago, Jl. 

SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, 
Corneli Seed Co., St. Louis 2, Mo. 


Chas. C. Hart Seed Co., Wethersfield, Conn. 


D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, la. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, la. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Res, Seed ., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, la. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 
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actin emt wmce 
81 Maiden Lane; New York 7, 
444 West Grand Ave., Chicago-10. Ill. 605 Third St., San Francisco 7, Calif. 


lw THIS CHRISTMAS SEASON BRING YOU PEACE OF MIND 
... AND MAY EACH OF US DO HIS BIT TOWARDS 
PROMOTION OF PEACE IN A TROUBLED WORLD. 


ROGERS BROS. SEED COMPANY 
. 308 WEST WASHINGTON STREET 
CHICAGO 6, ILLINOIS 


Peas Geane Sucet Gorm 


SEVENTEEN ROGERS PLANTS SERVE THE NATION x 


